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Want to know what s buzzing with corporate citizenship?
Look no further. This book shows why global corporate
citizenship has been called the topic of the decade and
why it matters to each of us, no matter where we live. It
explains in plain English the major issues and ideas
percolating in current research on the topic. Trust what
you discover in the book. The list of contributors to
Handbook of Research on Global Corporate Citizenship
reads like a Who s Who of corporate citizenship
research. Thomas Donaldson, University of
Pennsylvania, US This is a unique and eclectic set of
essays on a vitally important (but often neglected) topic.
The editors are to be congratulated in assembling a
distinguished group of scholars, who carefully and
expertly guide the reader through the various facets of
global corporate citizenship. This is a must read for
anyone interested in the social ramifications of the
globalization of business activity. John H. Dunning OBE,
University of Reading, UK and Rutgers University, US
Start with a fact large corporations wield enormous
power in the contemporary, globalized economy. Then
note the hopes and fears that this fact inspired the
potential to harness the profit motive to social needs, but
the fear that the profit motive can just as easily wreak
havoc. And finally, bring together some leading scholars
from around the world to discuss the matter and the
result is a hugely impressive collection of essays on one
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of the burning issues of our time. This volume is
definitive the necessary starting point for future debate.
Paul S. Adler, University of Southern California, US This
volume provides an extensive and comprehensive
overview of current research and theory about why and
how corporations should play a more active role in
fulfilling their global citizenship obligations and
responsibilities. Its contributors include many of the most
important and influential scholars in the field of corporate
social responsibility from both Europe and the US. An
important strength of this volume is the diversity and
breadth of the dimensions of corporate citizenship that it
explores in depth. This volume provides an important
resource to scholars, managers, and activists interested
in promoting corporate citizenship. David Vogel,
University of California, Berkeley, US The Handbook of
Research on Global Corporate Citizenship identifies and
fosters key interdisciplinary research on corporate
citizenship and provides a framework for further
academic debate on corporate responsibility in a global
society. This exciting and important Handbook provides
a unique forum to discuss the consequences of the
social and political mandate of business firms and
examines the implications of these consequences for the
theory of the firm. Leading academics have been invited
from various disciplines such as management studies,
economics, sociology, legal studies and political science
to evaluate the concept of corporate citizenship and to
analyze the role of private business in global governance
and the production of global public goods. The
Handbook is structured in seven sections: theoretical
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perspectives on corporate citizenship contemporary
issues and challenges of global business regulation
actors and institutions of global business regulation
disciplinary perspectives on corporate citizenship
implications for management theory building critical
perspectives on corporate citizenship conclusions. This
Handbook will be a significant read for academics,
postgraduate students and managers interested in the
field of corporate citizenship, regulation and corporate
responsibility across the social sciences.
This book is useful for B.Com., M.Com., and MBA
students of all Indian Universities. Presentation of
various aspects of entrepreneurship is the most salient
features of this book. Clarity of all topics has been given
throughout. Description of the most difficult topics, in a
simple and easy to follow style, has been the authors
main attempt. At the end of the each chapter
Assessment Questions are included in this book.
Glossary, Bibliography, Author Index, Subject Index and
Abbreviations are incoporated at the end of the book.
Provides an introduction to the subject of ethics and
values in the business environment. Set firmly in a
European context, the book spans the range of subjects
in business ethics, including: theories of ethics;
capitalism and free enterprise; marketing; employment;
and the greening of business.
"This book is an examination of the inattention of
business schools to moral education, addressing lessons
learned from the most recent business corruption
scandals and financial crises, and also questioning what
we're teaching now and what should be considering in
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educating future business leaders to cope with the
challenges of leading with integrity in the global
environment"--Provided by publisher.
This book links ethical leadership theory to the
implementation of improved leadership practices,
particularly in highly operational environments. It builds
on the recognition that bad forms of leadership lead to
declining motivation and consequently to problems in the
social climate and quality of work in organizations and
the personal health of employees. It is based on a
qualitative study from 100 in-depth interviews using
inductive categorization, retrieving deep, rich and
unprompted data from a highly developed and advanced
production facility. The book reviews the current state of
research in this field and describes the setup of the
underlying study, linking it to the author’s professional
experience. It discusses the research design, its testing
and its adaption to organizational practice. The book
presents the findings of the study, introduces specific
issues arising from the analysis, then critically discusses
the interpretation of the findings and matches these with
theoretical concepts. One finding of the study is that
CSR and ethics are too often implemented with a focus
on governance, process and reporting, without looking at
leadership on all levels as the critical component. Finally
it discusses the conclusions and implications derived
from the findings. Overall, the book critically assesses
how ethical leadership can be practically implemented in
business organizations as a means of transforming
organizations into better-governed institutions that exhibit
ethical behavior. Foreword by Prof Dr James F. O'Kane,
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Dean of The Business School, Edinburgh Napier
University /div
Successful Academic Writing guides students through
the whole process of academic writing, developing their
ability to communicate ideas and research fluently and
successfully. From understanding the task and planning
essays or assignments, right through to utilising
feedback, it will ensure students are able to get much
more out of the writing process.
Business EthicsManaging Corporate Citizenship and
Sustainability in the Age of GlobalizationOxford
University Press
Business Ethics: What Everyone Needs to Know ® is a
succinct, practical survey that explains what ethical lines
are, how not to cross them, and what to do when they
are crossed. Written in a question-and-answer format,
this resource provides engaging and readable
introductions to the basic principles of business ethics
and an invaluable guide for dealing with ethical
dilemmas.
This book provides a concise and authoritative guide to
corporate social responsibility (CSR) and related
paradigms, including environmental responsibility,
corporate sustainability and responsibility, creating
shared value, strategic CSR, stakeholder engagement,
corporate citizenship, business ethics and corporate
governance, among others. It is primarily intended for
advanced undergraduate and / or graduate students.
Moreover, it is highly relevant for future entrepreneurs,
small business owners, non-profit organisations and
charitable foundations, as it addresses the core aspects
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of contemporary strategies, public policies and practices.
It also features case studies on international policies and
principles, exploring corporate businesses’
environmental, social and governance reporting. “Mark
Camilleri’s new book provides an excellent overview of
the eclectic academic literature in this area, and presents
a lucid description of how savvy companies can embed
themselves in circular systems that reduce system-wide
externalities, increase economic value, and build
reputation. A valuable contribution.” Charles J. Fombrun,
Founder of Reputation Institute and a former Professor
of Management at New York University and The
Wharton School, University of Pennsylvania, USA “I am
pleased to recommend Dr. Camilleri’s latest book,
Corporate Sustainability, Social Responsibility, and
Environmental Management. The book is a rich source
of thought for everyone who wants to get deeper insights
into this important topic. The accompanying five detailed
case studies on a wide array of corporate sustainable
and responsible initiatives are helpful in demonstrating
how theoretical frameworks have been implemented into
practical initiatives. This book is a critical companion for
academics, students, and practitioners.” Adam
Lindgreen, Professor and Head of Department of
Marketing, Copenhagen Business School, Denmark
“This book is an essential resource for students,
practitioners, and scholars. Dr. Mark Camilleri skillfully
delivers a robust summary of research on the business
and society relationship and insightfully points to new
understandings of and opportunities for responsible
business conduct. I highly recommend Corporate
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Sustainability, Social Responsibility, and Environmental
Management: An Introduction to Theory and Practice
with Case Studies." Diane L. Swanson, Professor and
Chair of Distinction in Business Administration and
Ethics Education at Kansas State University, KS, USA
"Mark’s latest book is lucid, insightful, and highly useful
in the classroom. I strongly recommend it." Donald
Siegel, Dean of the School of Business and Professor of
Management at the University at Albany, State University
of New York, NY, USA “The theory and practice of
corporate sustainability, social responsibility and
environmental management is complex and dynamic.
This book will help scholars to navigate through the
maze. Dr Camilleri builds on the foundations of leading
academics, and shows how the subject continues to
evolve. The book also acknowledges the importance of
CSR 2.0 - or transformative corporate sustainability and
responsibility - as a necessary vision of the future.”
Wayne Visser, Senior Associate at Cambridge
University, UK. He is the author of CSR 2.0:
Transforming Corporate Sustainability & Responsibility
and Sustainable Frontiers: Unlocking Change Through
Business, Leadership and Innovation "Corporate
Sustainability, Social Responsibility and Environmental
Management: An Introduction to Theory and Practice
with Case Studies" provides a useful theoretical and
practical overview of CSR and the importance of
practicing corporate sustainability.” Geoffrey P. Lantos,
Professor of Business Administration, Stonehill College.
Easton, Massachusetts, USA “This book offers a truly
comprehensive guide to current concepts and debates in
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the area of corporate responsibility and sustainability. It
gives helpful guidance to all those committed to
mainstreaming responsible business practices in an
academically reflected, yet practically relevant, way.”
Andreas Rasche, Professor of Business in Society,
Copenhagen Business School, Denmark “A very useful
resource with helpful insights and supported by an
enriching set of case studies.” Albert Caruana, Professor
of Marketing at the University of Malta, Malta and at the
University of Bologna, Italy “A good overview of the
latest thinking about Corporate Social Responsibility and
Sustainable Management based on a sound literature
review as well as useful case studies. Another step
forward in establishing a new business paradigm.” René
Schmidpeter, Professor of International Business Ethics
and CSR at Cologne Business School (CBS), Germany
“Dr. Camilleri's book is a testimony to the continuous
need around the inquiry and advocacy of the kind of
responsibility that firms have towards societal tenets.
Understanding how CSR can become a modern
manifestation of deep engagement into socio-economic
undercurrents of our firms, is the book's leading
contribution to an important debate, that is more relevant
today than ever before." Mark Esposito, Professor of
Business and Economics at Harvard University, MA,
USA “Mark’s book is a great addition to the literature on
CSR and EM; it will fill one of the gaps that have
continued to exist in business and management schools,
since there are insufficient cases for teaching and
learning in CSR and Environmental Management in
Business Schools around the globe.” Samuel O. Idowu,
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Senior Lecturer in Accounting at London Metropolitan
University, UK; Professor of CSR at Nanjing University of
Finance and Economics, China and a Deputy CEO,
Global Corporate Governance Institute, USA “Corporate
Social Responsibility has grown from 'nice to have' for
big companies to a necessity for all companies. Dr Mark
Camilleri sketches with this excellent book the current
debate in CSR and CSR communication and with his
cases adds valuable insights in the ongoing development
and institutionalization of CSR in nowadays business.”
Wim J.L. Elving, Professor at the University of
Amsterdam, Netherlands
Responsible behaviors in the realm of business continue
to remain a crucial component of organizational
development. By exploring core aspects of contemporary
corporate strategies, businesses can create more value
in social welfare initiatives. CSR 2.0 and the New Era of
Corporate Citizenship is an authoritative reference
source for the latest scholarly research on the ways in
which corporate entities can implement responsible
strategies and create synergistic value for both
businesses and society. Featuring extensive coverage
across a range of relevant perspectives and topics, such
as corporate citizenship, stakeholder engagement, and
business ethics, this publication is ideally designed for
students, academics and researchers seeking current
concise and authoritative research on the business case
for corporate social responsibility.
Marketing has experienced unprecedented changes.
Globalization, digital revolution, transparency, and
growing pressure concerning the role of business in
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society are affecting marketing functions.
Simultaneously, these changes are forcing both
academics and professionals to reinvent and reposition
themselves, calling for a deep discussion about what and
how universities should teach to face present and future
market demands and requirements. Evaluating the Gaps
and Intersections Between Marketing Education and the
Marketing Profession provides emerging perspectives on
the role of marketing and marketing education in
increasingly complex and demanding social and
economic landscapes. Featuring coverage on a broad
range of topics such as business schools, marketing
curricula, and professional development, this publication
is ideally designed for researchers, business students,
marketers, managers, academicians, and employers
seeking current research on market expectations and
students’ future roles within this discipline.
How can you be an ethical corporate citizen in an
increasingly complex, multiple-stakeholder world? This is
the most pressing question facing businesses today,
small and large, local and global. Business Ethics is a
thorough yet accessible exploration of the main ethical
theories and how these apply to the major stakeholders
facing this question. Written from a truly international
perspective and supported by diverse and innovative
learning features, this book provides the tools and
concepts necessary to understand and effectively
manage ethical challenges wherever you are in the
world. 'Key Concepts' and 'Think Theory' boxes ensure
the essential ideas are straightforward to grasp but don't
go unchallenged, while 'Ethics in Action' boxes and Case
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Studies illustrate these ideas at play in the working
world. Step into the shoes of a decision-maker with
'Ethical Dilemma' boxes and hear from them first hand
with new 'Practitioner Spotlight' boxes, which feature
fascinating insights from real-life practitioners on how
they manage ethical decisions and what skills they
consider to be crucial to success. The fourth edition
offers a wealth of new cases and examples as well as
updates of favourites from previous editions, including
features on AirBnB, TOMS, and McDonalds. Bespoke
video interviews with the practitioners from the book and
new multiple-choice questions enhance the online
resources for students, while workshop and flipped
classroom activity ideas support lecturers. In addition,
content has been thoroughly updated across the book
and online to reflect the latest developments and issues
surrounding corporate citizenship, globalization, and
sustainability. Award-winning, best-selling, and up-todate; this is the textbook of choice for those wishing to
excel in business ethics. The book is supported by an
extensive range of online resources: For students:
Practitioner Spotlight videos and web links Additional
Case Study web links Additional Ethics in Action web
links Addition Ethics on Screen web links Think Theory
responses Film list Ethics career guide Further reading
Multiple-choice questions For lecturers: VLE content
PowerPoint slides Test bank Case bank Sample course
outline Teaching notes for Case Studies Teaching notes
for Ethical Dilemmas Teaching notes for Ethics in Action
features Teaching notes for Ethics on Screen features
Ideas for structured workshops
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It is widely accepted that corporations have
economic, legal, and even social roles. Yet the
political role of corporations has yet to be fully
appreciated. Corporations and Citizenship serves as
a corrective by employing the concept of citizenship
in order to make sense of the political dimensions of
corporations. Citizenship offers a way of thinking
about roles and responsibilities among members of
polities and between these members and their
governing institutions. Crane, Matten and Moon
provide a rich and multi-faceted picture that explores
three relations of citizenship - corporations as
citizens, corporations as governors of citizenship,
and corporations as arenas of citizenship for
stakeholders - as well as three contemporary
reconfigurations of citizenship - cultural (identitybased), ecological, and cosmopolitan citizenship.
The book revolutionizes not only our understanding
of corporations but also of citizenship as a principle
of allocating power and responsibility in a political
community.
Ethical aspects of business and the economy are of
increasing concern in business practice, higher
education, and society in general. This concern
results from significant business scandals and
economic crises, such as the financial crisis of 2008
and the following great recession, as well as from
pressing current and future challenges for the
economy, such as sustainability and globalization.
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As a result, there is a growing demand for normative
analysis and orientation for business and the
economy, where business ethics has become a
crucial part of organizational management, risk
management, branding, and strategic management.
Business Ethics: Methods and Application provides a
new systematic approach to normative business
ethics that covers the complex and various ethical
challenges of modern business. It aims to train
analytical thinking skills in the field of business ethics
and to approach ethical issues in business in a
rational and systematic way. The book develops a
number of specific methods for business ethics
analysis that are tailored for ethical decision-making
in business and for analyzing complex ethical topics
in business. The book discusses fundamental ethical
questions regarding the meaning of business and
the economy for the individual person, society, the
environment, and people around the world. As a
result, Business Ethics: Methods and Application
develops normative guidelines for business in the
21st century and its fundamental challenges and will
be key reading for undergraduate, postgraduate, and
MBA students of business ethics, business strategy,
business and society, and related fields.
This study provides a representation of the broad
spectrum of theoretical work on topics related to
business ethics, with a particular focus on corporate
citizenship. It considers relations of business and
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society alongside social responsibility and moves on
to examine the historical and systemic foundations of
business ethics, focusing on the concepts of social
and ethical responsibilities. The contributors explore
established theories and concepts and their impact
on moral behaviour. Together, the contributions offer
varied philosophical theories in approaches to
business ethics. The book will be a valuable
resource for academics and researchers with an
interest in the theoretical development of business
ethics.
Around the turn of the millennium, a young woman
with outstanding academic achievements in science
and mathematics applied to study engineering at a
Eu- pean university. She had chosen to study
engineering particularly because of the opportunities
she expected it would give her to make a
contribution to the well- ing of others. It happened
that the university engineering department to which
she applied had just been involved in the design of a
vehicle for a world speed record attempt. When the
young woman visited the university for interview this
“triumph of technology” was presented as being a
quintessential example of good engine- ing.
However, though it was clear to her that the vehicle
was technically ing- ious, she also recognised that it
was of no practical use. She concluded that she had
misunderstood the nature of engineering, and still
wishing to help others she changed her plans and
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studied medicine, at which she assuredly excelled.
This young woman’s change of career was
undoubtedly a specific loss for en- neering.
Additionally, it had a broader, tragic dimension; for
her understanding of the purpose of engineering was
more mature than that of the academics she countered. Moreover, their imbalanced prioritisation
of technical ingenuity over helping people is not
uncommon within parts of the profession.
A number of disparate but interconnected forces
such as deregulation and globalization, rapid
advances in communications technology and the rise
in the power of the consumer and civil society have
now combined to bring corporate responsibility to
prominence in many corporate boardrooms. In this
information age, the ramifications of not addressing
best practice in environment, workplace,
marketplace and community could range from bad
press coverage to complete market exclusion. These
are perilous times for the social construct of modern
capitalism.In today's society successful companies
will increasingly be those that recognize that they
have responsibilities to a range of stakeholders that
go beyond compliance with the law. If in the past the
focus was on enhancing shareholder value, now it is
on engaging stakeholders for long-term value
creation. This does not mean that shareholders are
not important, or that profitability is not vital to
business success, but that in order to survive and be
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profitable a company must engage with a range of
stakeholders whose views may vary greatly. If in the
past corporate social responsibility was simply seen
as profitability plus compliance plus philanthropy,
now responsible corporate citizenship means
companies being more aware of and understanding
the societies in which they operate. This means
senior executives and managers being able to deal
with a wide range of issues including greater
accountability, human rights abuses, sustainability
strategies, corporate governance codes, workplace
ethics, stakeholder consultation and
management.The aim and scope of Perspectives on
Corporate Citizenship is to help capture and distil
these and other emerging trends in terms of content,
context and processes, in one concise volume. With
contributions from the *crème de la crème* of
leading thinkers from around the world, Perspectives
on Corporate Citizenship is essential reading for
students, scholars and all serious thinkers on one of
the most critical issues of our time.
As a relatively young subject matter, corporate social
responsibility has unsurprisingly developed and
evolved in numerous ways since the first edition of
this textbook was published. Retaining the features
which made the first edition a top selling text in the
field, the new edition continues to be the only
textbook available which provides a ready-made,
enhanced course pack for CSR classes.
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Authoritative editor introductions provide accessible
entry points to the subjects covered - an approach
which is particularly suited to advanced
undergraduate and postgraduate teaching that
emphasises a research-led approach. New case
studies are integrated throughout the text to enable
students to think and analyze the subject from every
angle. The entire textbook reflects the global nature
of CSR as a discipline and further pedagogical
features include chapter learning outcomes; study
questions; ‘challenges for practice’ boxes and
additional ‘further reading’ features at the end of
each chapter. This highly rated textbook now also
benefits from a regularly updated companion website
which features a brand new 'CSR Case Club'
presenting students and lecturers with further case
suggestions with which to enhance learning; lecture
slides; updates from the popular Crane and Matten
blog, links to further reading and career sites,
YouTube clips and suggested answers to study
questions. An Ivey CaseMate has also been created
for this book at https://www.iveycases.com/CaseMat
eBookDetail.aspx?id=335.
I Dr. Larry Lamard Garland, Certified as an Air
Traffic Controller manageable of Billions of Dollars of
Equipment, managing Thousands of lives am
additionally Certified in the defined areas of Legal,
Accounting, Finance, Information Systems
Management, Audit and Corporate Financial
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Management, in pursuit of an Executive available
position.
Firms generally depend upon innovations in order to
achieve advantages on competitive markets, thus
also raising societal questions. Business ethics
provides a normative framework for balancing the
different perspectives, values, and interests at stake.
This balance must be achieved both at relevant firm
and regulatory levels. Business Ethics of Innovation
is thus necessarily an interdisciplinary endeavour.
This volume assesses general questions of how
business ethics may contribute to adequate
innovations and specifically discusses respective
case studies in pharmaceutical and IT sectors.
The Oxford Handbook of Business Ethics is a
comprehensive treatment of the field of business
ethics as seen from a philosophical approach. The
volume consists of 24 essays that survey the field of
business ethics in a broad and accessible manner,
covering all major topics about the relationship
between ethical theory and business ethics.
International Business Ethics: Challenges and
Approaches, edited by Georges Enderle, is a
pioneer in this widely uncharted field of international
business ethics. This volume includes the work of 39
contributors, half of them from non-Western
countries, first presented at the First World Congress
of Business, Economics, and Ethics hosted by
Reitaku University and the Institute of Moralogy in
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Japan.
Corporate Social Responsibility: Definition, Core
Issues and Recent Developments offers a wellstructured and thorough introduction to corporate
social responsibility (CSR). Author Brent D. Beal
introduces the basic concept of CSR, briefly
discusses the challenges of defining it, and
summarizes important conceptual models. CSR is
examined in the context of the perfect competition
market model, market failure, and social dilemmas.
Three different types of CSR—systemic, strategic,
and philanthropic—are highlighted. Finally, arguments
both for and against CSR are outlined and several
conceptual frames are proposed. Readers are
encouraged to think about what businesses should
be responsible for in society and how a society’s
economic system should be structured, bounded,
and ultimately, controlled. This text is appropriate for
any business course in which the introduction of
CSR would complement other course content.
Corporate social responsibility (CSR) continues to
grow as an area of interest in academia and
business. Encompassing broad topics such as the
relationship between business, society, and
government, environmental issues, globalization,
and the social and ethical dimensions of
management and corporate operation, CSR has
become an increasingly interdisciplinary subject
relevant to areas of economics, sociology, and
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psychology, among others. New directions in CSR
research include advanced 'micro' based
investigations in organizational behaviour and
human resource management, additional studies of
environmental social responsibility and sustainability,
further research on 'strategic' CSR, connections
between social responsibility and entrepreneurship,
and improvements in methods and data analysis as
the field matures. Through authoritative contributions
from international scholars across the social
sciences, this Handbook provides a cohesive
overview of this recent expansion. It introduces new
perspectives, new methodologies, and new evidence
from a range of disciplines to encourage and
facilitate interdisciplinary research and global
implementation of corporate social responsibility.
As problems such as corruption, financial scandals, food
safety, human rights and pollution continue to hit the
headlines, business ethics are becoming increasingly central
to the global economy. In the four volumes of New Directions
in Business Ethics, Andy Crane and Dirk Matten, two of the
leading international figures in the field, bring together the
most critical and up-to-date academic research in business
ethics as it continues to proliferate in new and exciting
directions.
CSR has now moved beyond the stage of specialist or niche
subject to become an integral part of global business and
society. This timely edition is destined to become the
definitive guide to CSR, Sustainability, Business Ethics and
the organizations and standards in the field. The A to Z of
Corporate Social Responsibility is a unique publication and is
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the culmination of over a hundred of the world’s leading
thinkers, opinion formers, academic and business people
providing an easy-to-use guide to CSR: from general
concepts such as sustainability, stakeholder management,
business ethics and human rights to more specific topics such
as carbon trading, microfinance, biodiversity, the Base of the
Pyramid model and globalisation. In addition to definitions of
the most important terms across the wide range of CSR
associated topics, this book also covers all the most important
codes and guidelines, such as the Equator Principles, the UN
Global Compact and ISO standards, as well as providing
background on organizations such as the World Business
Council for Sustainable Development and Transparency
International and profiles of CSR in particular industries and
regions. This paperback edition includes all the latest
developments in CSR as well as incorporating new sections
on boardroom pay, the sub-prime market and the financial
crisis. Praise for the first edition: "A complete reference
guide...offers an invaluable combination of lessons learned
and best practice for the future...provides first–hand insights"
(Forum CSR International, October 2008) "This is a timely
and innovative contribution to the field of Corporate Social
Responsibility" (Retail & Leisure International, February 2008)
"...a handy reference to have on the shelf behind your desk..."
(Ethical Performance, February 2008) “You will not find a
wider display of today’s key global players and their action
programs than here.” (CSR–News.net, May 2008) “The book
contains a great deal of detailed research.” (Supply
Management, May 2008)
This book represents an introduction to and overview of the
diverse facets of the ethical challenges confronting
companies today. It introduces executives, students and
interested observers to the complex trends and developments
in business ethics. Coverage presents industry-specific topics
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in ethics. The book also provides a general, interdisciplinary
survey of the ethical dimensions of management and
business.
The fourth edition of Business Ethics explores throughout the
text, in the context of business ethics, the three major
challenges that businesses face when making ethical
decisions: Globalization Sustainability Corporate
citizenship. Crane and Matten provides a truly global
approach with a strong European perspective as well as
examples from emerging economies and all around the
world.The text's accessible style and easy-to-follow narrative
ensure it is engaging for students new to the subject. The text
features excellent case studies and unique pedagogical
features that show how theory relates to real-life practice,
including Ethics on Screen, Ethics Online and Ethics in
Action. It also focuses on skills, such as key decision-making
skills, through in-text features including Skill Checks, Think
Theory boxes and Key Concept boxes. New to this
editionExtended coverage of SMEs and social enterprise,
world religions and business ethics, whistleblowing, personal
decision-making and feminist ethicsUpdated cases,
examples, and vignettes throughout featuring recent cases
that have raised complex ethical issues including the News
International phone-hacking scandal, the ethical challenges
presented by social media, and changes to banking
regulations to avert another financial crisisExtended coverage
of Asian, Arabian, Latin American, and African perspectives
on the ethical debates and dilemmas faced by businesses in
their regionsNew in-text features highlight the business skills
covered in each chapterEnhanced resources on the website
including, for students, related video links for each chapter, a
careers advice section, all EoS have been updated to feature
a new recent film, to help engage students with business
ethics through the very latest cultural coverage, and, for
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lecturers, a test bank of multiple choice questions
Cross-sector partnerships are widely hailed as a critical
means for addressing a wide array of social challenges such
as climate change, poverty, education, corruption, and health.
Amid all the positive rhetoric of cross-sector partnerships
though, critical voices point to the limited success of various
initiatives in delivering genuine social change and in providing
for real citizen participation. This collection critically examines
the motivations for, processes within, and expected and
actual outcomes of cross-sector partnerships. In opening up
new theoretical, methodological, and practical perspectives
on cross-sector social interactions, this book reimagines
partnerships in order to explore the potential to contribute to
the social good. A multi-disciplinary perspective on
partnerships adds serious value to the debate in a range of
fields including management, politics, public management,
sociology, development studies, and international relations.
Contributors to the volume reflect many of these diverse
perspectives, enabling the book to provide an account of
partnerships that is theoretically rich and methodologically
varied. With critical contributions from leading academics
such as Barbara Gray, Ans Kolk, John Selsky, and Sandra
Waddock, this book is a comprehensive resource which will
increase understanding of this vital issue.
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