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E-Commerce 2015 is intended for use in undergraduate and graduate e-commerce courses in any business discipline. The market-leading
text for e-commerce This comprehensive, market-leading text emphasizes the three major driving forces behind e-commerce—technology
change, business development, and social issues—to provide a coherent conceptual framework for understanding the field. Teaching and
Learning Experience This program will provide a better teaching and learning experience—for both instructors and students. Comprehensive
Coverage Facilitates Understanding of the e-Commerce Field: In-depth coverage of technology change, business development, and social
issues gives students a solid framework for understanding e-commerce. Pedagogical Aids Help Students See Concepts in Action:
Infographics, projects, and real-world case studies help students see how the topics covered in the book work in practice.
Electronic business plays a central role in the economy, facilitating the exchange of information, goods, services, and payments. It propels
productivity and competitiveness and is accessible to all enterprises, and as such, represents an opportunity also for SME competitiveness. EBusiness Issues, Challenges and Opportunities for SMEs: Driving Competitiveness discusses the main issues, challenges, opportunities, and
solutions related to electronic business adoption, with a special focus on SMEs. Addressing technological, organizational, and legal
perspectives in a very comprehensive way, this text aims to disseminate current developments, case studies, new integrated approaches,
and practical solutions and applications for SMEs.
Electronic commerce technologies and applications have changed the way information technology is used in business and society, allowing
organizations worldwide to expand their market reach and their customer service. Cases on Electronic Commerce Technologies and
Applications presents a wide range of real-life cases that describe the successful and unsuccessful adoption of e-commerce, e-business, egovernment, mobile commerce, and Web services technologies. This collection provides significant insight on the successful implementation
of these areas.
As the Internet becomes increasingly interconnected with modern society, the transition to online business has developed into a prevalent
form of commerce. While there exist various advantages and disadvantages to online business, it plays a major role in contemporary
business methods. Improving E-Commerce Web Applications Through Business Intelligence Techniques provides emerging research on the
core areas of e-commerce web applications. While highlighting the use of data mining, search engine optimization, and online marketing to
advance online business, readers will learn how the role of online commerce is becoming more prevalent in modern business. This book is an
important resource for vendors, website developers, online customers, and scholars seeking current research on the development and use of
e-commerce.
The 2014 International Conference on E-Commerce, E-Business and E-Service (EEE 2014) was held on May 1-2, 2014, Hong Kong. This
proceedings volume assembles papers from various professionals, leading researchers, engineers, scientists and students and presents
innovative ideas and research results focused on the progress of E-Commerce, E-Business a
"This book focuses on isolating what determines the adoption of e-commerce applications that will optimize potential opportunities presented
to small businesses through adoption"--Provided by publisher.
E-commerceBusiness, Technology, SocietyAddison Wesley Publishing Company
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Explores the incorporation of e-commerce into business plans, covering value management, customer relationships, design
quality, and internetworking
For undergraduate and graduate courses in business. Understanding The Vast And Expanding Field of E-Commerce Laudon’s ECommerce 2016: Business, Technology, Society emphasizes three driving forces behind the expanding field of e-commerce:
technology change, business development, and social issues. A conceptual framework uses the templates of many modern-day
companies to further demonstrate the differences and complexities in e-commerce today. An in-depth investigation of companies
such as Uber, Pinterest, and Apple kick-off the course while preparing students for real-life scenarios. In the Twelfth Edition,
Laudon and Traver add new or update existing case studies to match developments in the e-commerce field as they exist in
today’s tech world. They built in additional video cases for each chapter, making the material even more accessible to students as
they prepare for their future roles in business.
E-commerce and V-business examines the impact of the Internet and associated technologies on two related aspects of business:
electronic commerce and virtual organization. Using a combination of recent theory and empirical evidence it demonstrates how
forward thinking organizations are reaping considerable advantages from exciting new business models in these areas. Such
models require radical rethinking of many aspects of traditional business. The book covers many of the critical and contemporary
issues stemming from these important new developments. The collected papers in this book illustrate the wide variety of business
opportunities afforded by e-commerce and virtual business. They describe and discuss the important issues that follow in the wake
of an organization deciding to pursue consumers electronically and organize its operations virtually. It brings a good balance of
theory and practical issues from different perspectives from different parts of the globe
This is the eBook of the printed book and may not include any media, website access codes, or print supplements that may come
packaged with the bound book. This comprehensive, market-leading text emphasizes the three major driving forces behind ecommerce—technology change, business development, and social issues—to provide a coherent conceptual framework for
understanding the field.
This text emphasizes the three major driving forces behind e-commerce: technological change, business development, and social
issues, to provide a coherent conceptual framework for understanding the field.
"This book provides comprehensive coverage and understanding of the social, cultural, organizational, and cognitive impacts of ecommerce technologies and advances on organizations around the world"--Provided by publisher.
Understanding the Vast and Expanding Field of E-commerce Laudon’s E-commerce 2017: Business, Technology, Society
emphasizes three driving forces behind the expanding field of e-commerce: technology change, business development, and social
issues. A conceptual framework uses the templates of many modern-day companies to further demonstrate the differences and
complexities in e-commerce today. An in-depth investigation of companies such as Uber, Airbnb, Pinterest, Spotify, and Alibaba
kick off the course while preparing students for real-life scenarios. In the Thirteenth Edition, Laudon and Traver add new existing
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case studies and update existing ones to match developments in the e-commerce field in today’s tech world. They have built in
additional video cases for each chapter, making the material even more accessible to students as they prepare for their future
roles in business.
Introduction to E-commerce discusses the foundations and key aspects of E-commerce while focusing on the latest developments
in the E-commerce industry. Practical case studies offer a useful reference for dealing with various issues in E-commerce such as
latest applications, management techniques, or psychological methods. Dr. Zheng Qin is currently Director of the E-Commerce
Institute of Xi’an Jiaotong University.
This exciting new text from The Dryden Press provides a strategic marketing and managerial perspective of electronic commerce.
The research of the four highly-qualified authors provides the basis for the book, allowing for first-hand experience, varied
viewpoints, and relevance.
"Examining the challenges and limitations involved in implementing and using e-commerce technologies, this guide describes how
these technologies have been very instrumental to many organizations around the globe. Discussed is how, through the use of
electronic commerce, organizations of all sizes and types are able to conduct business without worrying about the territorial market
limitations of the past. Additionally, how mobile commerce technologies are further enabling such organizations to communicate
more effectively is reviewed. Also covered are the potential for a B2B marketplace, deploying Java mobile agents, and e-business
experiences with online auctions."
For courses in e-commerce. Lively and fun to read, E-commerce 2019: Business, Technology and Society is an in-depth, thoughtprovoking introduction to e-commerce focusing on key concepts and the latest empirical and financial data. Hundreds of examples
from companies such as Facebook®, Google®, Twitter®, and Amazon® illustrate how e-commerce is altering business practices
and driving shifts in the global economy. The entire 15th edition, including its data, figures, and tables, has been updated through
October 2018. It has up-to-date coverage of key topics in e-commerce today, such as privacy and piracy, government surveillance,
cyberwar, social-local-mobile marketing, internet sales taxes, and intellectual property.
In the next few years, it is expected that most businesses will have transitioned to the use of electronic commerce technologies,
namely e-commerce. This acceleration in the acceptance of e-commerce not only changes the face of business and retail, but also
has introduced new, adaptive business models. The experience of consumers in online shopping and the popularity of the digital
marketplace have changed the way businesses must meet the needs of consumers. To stay relevant, businesses must develop
new techniques and strategies to remain competitive in a changing commercial atmosphere. The way in which e-commerce is
being implemented, the business models that have been developed, and the applications including the benefits and challenges to
e-commerce must be discussed to understand modern business. The Research Anthology on E-Commerce Adoption, Models, and
Applications for Modern Business discusses the best practices, latest strategies, and newest methods for implementing and using
e-commerce in modern businesses. This includes not only a view of how business models have changed and what business
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models have emerged, but also provides a focus on how consumers have changed in terms of their needs, their online behavior,
and their use of e-commerce services. Topics including e-business, e-services, mobile commerce, usability models, website
development, brand management and marketing, and online shopping will be explored in detail. This book is ideally intended for
business managers, e-commerce managers, marketers, advertisers, brand managers, executives, IT consultants, practitioners,
researchers, academicians, and students interested in how e-commerce is impacting modern business models.
An introduction to e-commerce focusing on key concepts and the latest empirical and financial data. Hundreds of examples from
companies such as Facebook, Google, Twitter, and Amazon illustrate how e-commerce is altering business practices and driving
shifts in the global economy
For the undergraduate and graduate e-commerce course in any business discipline. The market-leading text for E-commerce. This
comprehensive, market-leading text emphasizes the three major driving forces behind E-commerce-technology change, business
development, and social issues-to provide a coherent conceptual framework for understanding the field. The tenth edition features
updates to the text, data, figures, and tables based on the latest marketing and business intelligence available from eMarketer,
Pew Internet & American Life Project, Forrester Research, comScore, Gartner Research, and other industry sources. All opening,
closing and Insight on cases are new or updated.

This text emphasises the three major driving forces behind e-commerce to provide a coherent conceptual framework for
understanding the field.
You go online to buy a digital camera. Soon, you realize you've bought a more expensive camera than intended, along
with extra batteries, charger, and graphics software-all at the prompting of the retailer. Happy with your purchases? The
retailer certainly is, and if you are too, you both can be said to be the beneficiaries of "customer intimacy" achieved
through the transformation of data collected during this visit or stored from previous visits into real business intelligence
that can be exercised in real time. Data Warehousing and Business Intelligence for e-Commerce is a practical exploration
of the technological innovations through which traditional data warehousing is brought to bear on this and other less
modest e-commerce applications, such as those at work in B2B, G2C, B2G, and B2E models. The authors examine the
core technologies and commercial products in use today, providing a nuts-and-bolts understanding of how you can
deploy customer and product data in ways that meet the unique requirements of the online marketplace-particularly if you
are part of a brick-and-mortar company with specific online aspirations. In so doing, they build a powerful case for
investment in and aggressive development of these approaches, which are likely to separate winners from losers as ecommerce grows and matures. * Includes the latest from successful data warehousing consultants whose work has
encouraged the field's new focus on e-commerce. * Presents information that is written for both consultants and
practitioners in companies of all sizes. * Emphasizes the special needs and opportunities of traditional brick-and-mortar
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businesses that are going online or participating in B2B supply chains or e-marketplaces. * Explains how long-standing
assumptions about data warehousing have to be rethought in light of emerging business models that depend on
customer intimacy. * Provides advice on maintaining data quality and integrity in environments marked by extensive
customer self-input. * Advocates careful planning that will help both old economy and new economy companies develop
long-lived and successful e-commerce strategies. * Focuses on data warehousing for emerging e-commerce areas such
as e-government and B2E environments.
Seminar paper from the year 2001 in the subject Computer Science - Commercial Information Technology, grade: A
(88%), UNITEC New Zealand (School of Information Systems and Computing), course: The Impact of Information
Technology on Society, 31 entries in the bibliography, language: English, abstract: 1 Introduction 1.1 Electronic
Commerce, a Topic of current Interest Electronic commerce (e-commerce) is becoming more and more important in our
world. In the beginning, only start-up companies tried doing online business, but today even the old economy has
realized that e-commerce can be profitable and can make a company operate more efficiently. Despite the fall of many
unprofitable Internet companies in the last months, many businesses still see ecommerce as an opportunity. Therefore,
lots of companies have already taken or want to take part in e-commerce. If it is not because of making profits out of the
online business immediately, it is due to the fear of missing the train and being left behind, when all other companies
have successfully started selling their products or services over the Internet. Moreover, technology is changing very fast
and not starting early can lead to a lack of experience, that is desperately needed later on, provided that the technology
proofs to be a success. Of course, this strategy bears also a high risk. If the technology turns out to be a failure, it would
have been better not to have rushed into it. However, the reasons for or against going into e-commerce should not be
discussed in this report. Fact is, that many companies have started e-commerce and still today many others try to start
online business successfully. As a result, e-commerce has quite a big impact on companies and their customers.
For courses in e-commerce. Lively and fun to read, E-commerce 2019 is an in-depth, thought-provoking introduction to ecommerce focusing on key concepts and the latest empirical and financial data. Hundreds of examples from companies
such as Facebook (R), Google (R), Twitter (R), and Amazon (R) illustrate how e-commerce is altering business practices
and driving shifts in the global economy. The entire 15th edition, including its data, figures, and tables, has been updated
through October 2018. It has up-to-date coverage of key topics in e-commerce today, such as privacy and piracy,
government surveillance, cyberwar, social-local-mobile marketing, Internet sales taxes, and intellectual property. The full
text downloaded to your computer With eBooks you can: search for key concepts, words and phrases make highlights
and notes as you study share your notes with friends eBooks are downloaded to your computer and accessible either
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offline through the Bookshelf (available as a free download), available online and also via the iPad and Android apps.
Upon purchase, you will receive via email the code and instructions on how to access this product. Time limit The eBooks
products do not have an expiry date. You will continue to access your digital ebook products whilst you have your
Bookshelf installed.
"E-commerce 2021: business.technology.society 16E provides you with an in-depth introduction to the field of ecommerce. We focus on key concepts, and the latest empirical and financial data, that will help you understand and take
advantage of the evolving world of opportunity offered by e-commerce, which is dramatically altering the way business is
conducted and driving major shifts in the global economy"-Lecture Notes from the year 2014 in the subject Computer Science - Commercial Information Technology, - (International
Islamic University Chittagong, Bangladesh), course: Computer Application in Business, language: English, abstract: ECommerce is a hot topic over decades. This document will give an idea of E-Commerce technology and its perspective in
Bangladesh. This lecture note was prepared for the course named 'Computer Application in Business' at Department of
Business Administration, International Islamic University Chittagong, Bangladesh.
Revised edition of the authors' E-commerce 2018, [2017]
This textbook introduces readers to digital business from a management standpoint. It provides an overview of the
foundations of digital business with basics, activities and success factors, and an analytical view on user behavior.
Dedicated chapters on mobile and social media present fundamental aspects, discuss applications and address key
success factors. The Internet of Things (IoT) is subsequently introduced in the context of big data, cloud computing and
connecting technologies, with a focus on industry 4.0, smart business services, smart homes and digital consumer
applications, as well as artificial intelligence. The book then turns to digital business models in the B2C (business-toconsumer) and B2B (business-to-business) sectors. Building on the business model concepts, the book addresses digital
business strategy, discussing the strategic digital business environment and digital business value activity systems
(dVASs), as well as strategy development in the context of digital business. Special chapters explore the implications of
strategy for digital marketing and digital procurement. Lastly, the book discusses the fundamentals of digital business
technologies and security, and provides an outline of digital business implementation. A comprehensive case study on
Google/Alphabet, explaining Google's organizational history, its integrated business model and its market environment,
rounds out the book.
For courses in e-commerce. The most up-to-date, comprehensive overview of e-commerce today Lively and fun to read,
E-commerce 2021: Business, Technology, and Society is an in-depth, thought-provoking introduction to e-commerce
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focusing on key concepts and the latest empirical and financial data. Hundreds of examples from companies such as
Facebook®, Google®, Twitter®, Amazon®, Pinterest®, eBay®, Uber®, WhatsApp®, and Snapchat® illustrate how ecommerce is altering business practices and driving shifts in the global economy. The entire 16th edition has been
updated through October 2020, and includes up-to-date coverage of privacy and piracy, government surveillance,
cyberwar, fintech, social local-mobile marketing, internet sales taxes, and intellectual property.
As the use of technology has considerably increased in B2B e-commerce, it becomes imperative to address the issues of
trust that emerge in the context of technology. Trust and Technology in B2B E-Commerce: Practices and Strategies for
Assurance focuses on various trust issues that emerge from deployment of various e-commerce technologies in
interorganizational relationships. Some of these issues relate to security, privacy, authentication, non-repudiation, quality
of Web interface, system performance, infrastructure, and environmental factors. This book contributes to the ongoing
process of developing a framework for understanding the process of building trust in B2B e-commerce.
This volume provides a comprehensive guide to the status of the OECD-led international work on taxation and electronic
commerce, and hence to emerging conclusions and recommendations across a wide span of tax policy and tax
administration issues.
[Administration (référence électronique)].
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